


“THE COUNTER CULTURE"™
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Appearance and Dress

« Members of the
counterculture
rejected the “uptight”

dress standards of

the 1950s.

 They embraced long
hair, facial hair,
beads, flowers, etc.




Political Ideals

« Influenced by the civil rights
movement, many members of
the counterculture embraced
the idea of equality for all.

« Members were actively against
the war in Viethnam, advocated
free speech, and placed
emphasis on the environment

e Students were also active in
the movement, creating such
groups as the Students for a
Democratic Society and the
New Left.







ssed thé

f \ Jind
*\‘\




Opposition to “dirty hippies”

* Clearly, many were
disgusted at the
counterculture
revolution, calling it a
loss of morals and
values. Lousy

®
 Areas like San >< Hippies

Francisco and
Berkeley were written
off as “hippie” towns
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 “The I t pe who care

he sixties is t
enough ht could change history. We didn’t
end ra | t we ended legal segregation. W
ended that you could s half a m|II|on
aro

soldi d the world to fig ar the people
do nof'support. We ended the at women are
second-c ns. We mad e environment an
™ Issue tha be avoided. The big battles that
we won C eversed. We were young, self-
righteous, hypocritical, brave, silly,
headstr red hal And we were
right.” '




