Analyze Thomas Paine and James Chalmers’ Arguments For/Against Revolution

Tasks:
Group A:
1) With a partner, re-read Common Sense, use the notes below to identify elements of Ethos, Pathos, Logos
2) With a partner, re-read Common Sense:  Are there Logical Fallacies?
3) List the most compelling arguments for revolution.
4) Use your outside knowledge to add to Paine’s argument.
5) Analyze the opposing argument.
6) Prepare your argument for revolution.

Group B:
1) With a partner, read Plain Truth, noting elements of Ethos, Pathos,     	Logos
2) With a partner, read Plain Truth:  Are there Logical Fallacies?
3) List the most compelling arguments against revolution.
4) Use your outside knowledge to add to Chalmer’s argument.
5) Analyze the opposing argument.
6) Prepare your argument against revolution.

Face Off:  Round 1
1) Group A presents argument.
2) Group B presents critique of argument.
3) Group A presents rebuttal to critique. 

Face Off: Round 2
1) Group B presents argument.
2) Group A presents critique of argument.
3) Group B presents rebuttal to critique. 

Face Off: Round 3
1) Each group presents a closing statement
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A General Summary of Aristotle's Appeals . . .
The goal of argumentative writing is to persuade your audience that your ideas are valid, or more valid than someone else's. The Greek philosopher Aristotle divided the means of persuasion, appeals, into three categories--Ethos, Pathos, Logos.

Ethos (Credibility), or ethical appeal, means convincing by the character of the author. We tend to believe people whom we respect. One of the central problems of argumentation is to project an impression to the reader that you are someone worth listening to, in other words making yourself as author into an authority on the subject of the paper, as well as someone who is likable and worthy of respect.

Pathos (Emotional) means persuading by appealing to the reader's emotions. We can look at texts ranging from classic essays to contemporary advertisements to see how pathos, emotional appeals, are used to persuade. Language choice affects the audience's emotional response, and emotional appeal can effectively be used to enhance an argument.

Logos (Logical) means persuading by the use of reasoning. This will be the most important technique we will study, and Aristotle's favorite. We'll look at deductive and inductive reasoning, and discuss what makes an effective, persuasive reason to back up your claims. Giving reasons is the heart of argumentation, and cannot be emphasized enough. We'll study the types of support you can use to substantiate your thesis, and look at some of the common logical fallacies, in order to avoid them in your writing.

Ethos, Pathos, and Logos.

Logos (Greek for 'word') refers to the internal consistency of the message--the clarity of the claim, the logic of its reasons, and the effectiveness of its supporting evidence. The impact of logos on an audience is sometimes called the argument's logical appeal.

Ethos (Greek for 'character') refers to the trustworthiness or credibility of the writer or speaker. Ethos is often conveyed through tone and style of the message and through the way the writer or speaker refers to differing views. It can also be affected by the writer's reputation as it exists independently from the message--his or her expertise in the field, his or her previous record or integrity, and so forth. The impact of ethos is often called the argument's 'ethical appeal' or the 'appeal from credibility.'

[P]athos (Greek for 'suffering' or 'experience') is often associated with emotional appeal. But a better equivalent might be 'appeal to the audience's sympathies and imagination.' An appeal to pathos causes an audience not just to respond emotionally but to identify with the writer's point of view--to feel what the writer feels. In this sense, pathos evokes a meaning implicit in the verb 'to suffer'--to feel pain imaginatively.... Perhaps the most common way of conveying a pathetic appeal is through narrative or story, which can turn the abstractions of logic into something palpable and present. The values, beliefs, and understandings of the writer are implicit in the story and conveyed imaginatively to the reader. Pathos thus refers to both the emotional and the imaginative impact of the message on an audience, the power with which the writer's message moves the audience to decision or action.

[The above text drawn verbatim from Ramage, John D. and John C. Bean. Writing Arguments. 4th Edition. Needham Heights, MA: Allyn & Bacon, 1998, 81-82.]
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8 Logical Fallacies
to avoid when making your arguments:

1.  “Ad Hominem” – attacking the character of a person rather than his/her opinions or arguments

	example:  Mr. X is a felon, therefore his argument must be rejected.

2.  “Post Hoc Ergo Propter Hoc” – assuming that since B happened after A, then A must have caused B.

	example:  Student test scores went down after school funding was increased, 	therefore increasing school funding will lead to decreased student achievement.

3.  “Straw Man” – attacking a view similar to, but not the same as, the one in question.

	example:  We should not lower the drinking age.  Any society with unrestricted 	access to intoxicants loses its work ethic and moral values.

4.  “Red Herring” – attempting to draw attention away from the issue at hand by raising irrelevant issues.

	example: “My opponent is against raising revenue to support the programs that 	we have. Children are our future. My opponent does not support children.  I do.

5.  “Fallacy of Composition” – inferring that something is true for the whole because it is true for some part of the whole

	example:  It is good if my family spends less money on unnecessary luxuries, 	therefore it must be good if ALL families spend less on luxuries.

6.  “False Choice” – posing an either-or situation and ignoring other possible alternatives.
	
	example:  My opponent needs to take a stand:  Either she is for protecting the 	environment or she is for drilling in Alaskan Wilderness.

7.  “Bandwagoning” – claiming something is true because it is a popular or generally supported idea.

	example:  How can you deny that X is true?  Millions of Americans believe X!!!

8. “Reductio Ad Absurdum” – attempting to prove an argument by asserting an extreme or absurd situation would occur if the argument was rejected.

	example:   If we allow this background-check bill pass, in no time the 	government will be kicking in our doors to seize our guns.
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